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Social media has turned out to be the main advertisement channel for many organizations. Walmart company is not left behind on this. Going through its website, you are intoxicated by a brief and precise punch line, “Spark Delivery, a New Way to Serve Grocery Customers”, Walmart Corporate, (2018). The website defines its target market. Moreover, the website of Walmart is designed in a way to sell the value to the target customers. This is ensured by making it more appealing to the customers. The website is capable of aligning the customers in terms of service levels and presentation. This is what makes the base for the products being sold to find the value upon engaging with the Walmart services. 
The website is user-friendly. There are several qualities that the website contains which makes it outstanding. Firstly, the Walmart website is responsive, making the customers be able to visit the site either on their mobile, tablets or desktops. This makes the users have a flawless online experience. Secondly, the web has a logo on the top-left side. According to research, the top left side of the website is the best place to have a logo, simply because it is where people’s eye goes first. This gives the Walmart web a prime branding opportunity. Thirdly, the website contains the contact information where those who would like to know more about the company, having any question or compliment can directly contact the organization. What makes me excited about the company is the website is that it allows online shopping, where I just need to place my order, pay everything through using my Bankcard and wait to have my orders delivered. This makes the customers be able to have the freedom to do business whenever they want to, (Hilderbrand et al, 2013). 
On the issue of convergence, the Walmart website is not left behind. This is a courtesy of the mobile trend, where a web is capable of establishing an interaction design pattern as well as the cultural conventions. The organization has used the website convergence to simplify and brand its products and services. This makes the user navigate easily t other sites that might him or her to get more information about his or her searches. In the site, the different technologies can interoperate efficiently in a converged system. The website uses the concept of converging to communicate with its audience. The website has a three-column design which makes the website notably suitable with lack of detailed information, where the user will go through the titles and select the one that best suits him/her. Moreover, the website has got a search functionality which makes the users find exactly what they are looking at. Search functionality is capable of turning web frustration to phenomenal experience, (Newspaper, (2015, April). 
[bookmark: _GoBack]Moreover, the web has got several links to social media platforms. The social media links that are available on the site include Facebook, Twitter, Instagram, YouTube, and Pinterest. This is where the organization is capable of sharing with a bigger platform. The social media icons are currently described to be the only grip for the companies that want to succeed in future. Many web users will like it when they are able to connect with the organization in a less formal environment. The information found on the website is wholesome thus making it be more beneficial to the audience members who are having the access to it. Everything on the website is given in a detailed form.
In summary, the effectiveness of the website in communicating its message to the audience members includes being responsive, having a logo in the top left side, having contact information, adding company’s products, accepting online orders, making the content easy to skim and having social media icons. The only thing that the web designers should do in order to increase log in frequency is by deploying live chats. The customers will love to visit the site more frequently when they can have their questions answered via chats instead of calling. 
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